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Debra Mars offers a unique, creative style for North Texas — a gift
that keeps on giving mev Juoy Howarp ELLIS

gk Debra Mars aboul the power of
reinvention. She's done it. After
a painful divoree, har successful

firm of over 16 vears was floundering. Mars
Promotional Services basked in the light of a
national profile and an award-winning
reputation, bul Mars was losing her passion
for it

She reenergized hersell by making a
pivotal change, “After I put myv nostalgia
and ego aside, I struggled with coming up
with a new name,” she zaid. "One morning
az I walked on the treadmmill, T thought I
zaw 'GIFTEDY in the middle of the newspa-
per. However, when I looked back down at the
article I was reading, it was no longer there. T
realized that it bad not been a figment of my
imagination. God had intended for me (o see
‘GIFTELY to remind me of my authentic tal-
ents, to never give up, and, more importantly,
that all my gifts come from Him. He was
zhaking up my 2oul.”

Following that experience five years ago,
Mars Promotional Services became Gifted
by dezyvn. Running her business today is
not the chare it onee was during that diffieult
pericd. Gifted by dezyn specializes in markel-
ing to the tourizm, diversity, entertainment,

inzpirational and women empowerment indus-

Lries. The company boasts a resume of high-
profile clients like Frito-Lay, Ford, HBO, and
DFW International Airport.

“T am personally having so0 mueh fun right
now,” said Mars, the chief creative officer and
chairman at Gifted by dezyn. “T keep a sign on
my desk thal savs, ‘love what vou do!”

Marz hopes to parlay her brand manage-
ment experience and her company’s proven
Leack rocord inkn an annnetainity Lo sarve ag o

waork with the Super Bowl, T believe it commu-
nicates that you are innovative, resourceful,
reliable, and business savvy.

“Hopefully, the North Texas Super Bowl
experience will translate to opportunities in
subsequent vears and other settings. Also, we
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AMarkeling Essanlials Agancy
arg very commilted Lo providing subcontract-
ing opportunities to other small businesses, WHO: Debra Mars
and mentoring part-time employees as we EMAIL: dmars@giftedbydezyn.com
solidily contracts.™ WEB: wwwi.giftedbydezyn.com
Mars iz not just willing to help other CERTIFICATION: DFW Minarity Supplier Development
businezzes if she iz awarded an NFL contract; Council
she wants to encourage women Lo solidify CATEGORY: NoveltiesPromational

their economic foundation by identifying and
leveraging their natural giftz and talents.
“Soon T will be formally announcing an ini-
tiative that has been developed Lo inspire
women nationwide Lo pursue viable
emplovment and businezs opportuni-
ties within professional sports.”

No doubt Mars will share
leszons she has learned in corpo-
rate America and as an entre-
preneur with other women. For
example, while employed as a
product manager at Frito-Lay,
she cultivated a national foolprint in
marketing by developing and launch-
ing the Chester Cheetah promotional
campaign, and was the vizionary in
positioning Doritos on the spring break
college scene. She has learned that business
leaders must refuse to be preoceupied with
the competition.

“Some people try Lo be all things Lo
all people... when you have a true giflt no
one can truly replicate you,” she
said. “In the creative arena, which
iz whers T make mv living. in




